PODCAST GUEST PROFITS

How To Grow With A
Targeted Podcast Interview Strategy
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PODCAST GUESTING:
The Good, The Bad, The Ugly




EXPOSURE BRING OPPORTUNITY




“The best place to find
podcast listeners is
listening to podcasts”

Cliff Ravenscraft




My Promise To You

* More Listeners

* More Customers

e More Organic Traffic

* More Social Media Followers
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My Promise To You

* More Listeners
* More Customers

* More Organic Traffic

* More Social Media Followers

LESS WORK
FIRST DO NO HARM
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To Personally Introduce
Inspiring Thought Leaders
to Millions of ldeal Customers
For The Betterment of All.
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IT'S NOT NEW, IT'S NOT MAGIC, AND IT'S NOT ART

It's a Process called Podcast Interview Marketing




Influencer Marketing

Transfer of authority & credibility

EDGAR
SAWTELLL

Reduces Risk

Personal Referral

Speeds up the buying cycle
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I
Inbound Marketing

People use the internet to find
answers to their questions.

A Those who provide the best
g ) answers earn the know, like,
— and trust.

Content attracts, engages &
converts.

/ AR
B\ BRR\ Y
BRIAN HALLIGAN | DHARMESH SHAH IN VIEw
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IT"S JUST THE SAME...ONLY DIFFERENT




I
The New Reality....

g Rand Fishkin @ -
"” . ollow | v
< @randfish
Best way to sell something - don't sell

anything. Earn the awareness, respect, &
trust of those who might buy.

3:47 PM - 4 Feb 2015

4,315 Retweets 6869Lkes P PRI BB OIv §

O 260 1] 43K ) 69Kk [
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COACHES

Dana Malstaff
BOSS MOM & BOSS DAD Podcast

Helps Moms Grow a Business

While Growing a Family

Results

* Expanded subscriber base

* Improved SEO

» Strategic Partnership

* Introduced to Potential Guests
* Launched Additional Podcast

Hosted by

- 3
OSSDAD

PODCAST

Hosted by BOSSMOM Foundar
Malstatf
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CONSULTANTS

Craig Cody, CPA
Fractional CFO

Helps Business Owners
Keep More of What They Earn

Expanded beyond his local geography
Found new niche markets

Results
* 600% ROI at 12 months*
* 1200% ROI at 24 months*

*Does NOT include expected Life Time Value INTERVIEW

VALET



SPEAKERS Lemétle 2+
Laura Gassner Otting {F N

Helps People Get Un-Stuck In Their Life =

How to Ignore Everybody, Carve Your
Own Path, and Live Your Best Life .‘."..:f.‘.“.:’:?.:'.':.'?’...n""""m::""m'
T B 1 et Vb R

Results - Filled The Sales Funnel [t Gagsmers Offingy SRS

. Soll Books e o e

» Corporate Consulting MISSION
DRIVEN

» Keynote Speeches

M ing frem
Profie 1o Pargos

Lovro
Gasaner
Otting
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AUTHORS “ }"#_m.:‘m"g."m‘::m"ﬁ@am

-~ P~

l@lmd Man’s Joumey_ % ”

at\i,

Erik Weiihenmayer
Helps People Realize
What’s Within You Is Stronger

Than What'’s In Your Way

Do podcast interviews from anywhere.

“TRIKWEHENMAVER

AND BUDDY LEVY

Results

FOREWORD BY BOB WOODRUFE

 Book Sales
* Promote Foundation

* New Opportunity
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BRANDS

A Acuity Scheduling

Share the back story

\\ L1/
Build there own podcast HUbSp%t :‘2
] -
Y v <

Start early and keep communicating ’ \
}]7 T

LOCKHEED MARTIN Prezi

Results
» Great COLA — Cost of Lead Acquisition
» Great COCA — Cost of Customer Acquisition

+ High converting leads ﬂTerminUS

* Faster time to close Account-Based Marketing
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If You Want Better Answers
Ask Better Questions

How Do | Get On Podcasts?
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If You Want Better Answers
Ask Better Questions

How-Dol-Get-OnrPodeasts?

How Do |
Leverage Podcast Interviews
To Provide Real Business Results?
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THE NOT SO SECRET
RECIPE
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THE SIX STEPS OF
PODCAST INTERVIEW
MARKETING

Prospecting
Pitching
Preparation
Performance
Progression

o gk O~

Promotion

Results based on 400+ clients on 10,000+ interviews
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STEP ONE: Prospecting

Base Decision on 4 Factors

1.
2.
3.
4.

Podcast Focus & Popularity
Website Authority

Social Media Reach
Past Guests
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STEP TWO: Pitching

No one likes a cold call so
make a friend first.

What can you offer to benefit
the host and guest.

Give, give, give, give, ask

INTERVIEW
VALET




It’s easy to get on most podcasts*®

Most podcast @

..... get <150 downloads

2017 State of
Podcast Interviews

On average what percentage of pitches to you say yes to?

Most podcasts 5 oo
..... die in the first 10 episodes 3 oo [
2
Most podcasts oo [
|

=50k

are a waste of your time

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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STEP THREE: Preparation

Remember Wha You Are

Only Kids & Clowns Like
Surprises...which one did you
take me for?

PAULA BROWN STAFFORD &
LISA T. GRIMES

Huthers: Rememer Whe Yoo Az

Understand the host,
audience, and the LINGO.

Qi |

Provide the host with all your
information she needs
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STEP FOUR: Performance

Sinatra only sang

* Professional Equipment

» Make the host look like a genius
* Help But Never Sell

 Offer Next Steps yes, Yes, YES!
* Direct to a custom Welcome Page ATR 2005 USB

INTERVIEW
VALET
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STEP FIVE: Progression

==

Custom Welcome Page

OUR VOICE. BECOME FULLY ALIVE

" Welcome. If you are here it is because you heard Dana Wilde and me talking on the Mind Aware Show. | hope you had
r I ( ;re a S e S O r lve rS I O n S a8 much funlisening fo us 0 much s | did talking fo Dano. She is @ wonderul host who s passionals abou itroducing
you to the people and ideas that can improve your life.

I'm passionate about helping women wake up, find their

ice and become fully alive.

I Ve rg re e n 1 have no doubt that something resonated with you and brought you here, welcomel

« Did you resonate with my story?

+ Do you want 1o 300 what you are capable off

+ Did you picture us working fogether?

Attri b u t e Tr aff i C . :,:: just want 1o learn more about that voice you

Whatever the reason, I'm glad you are he

Yes, Yes, YES! Offer S

here. Make sure to look around the site to learn more and

see the newest resources to help you live fully alive.
xoxo,

Mary

A
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STEP SIX: Promotion

Yannilunga & @TheYannilunga - 4m v
1. Are you making this mistake when trying to find guests for your podcast?
bit.ly/TPL-15i7utm_so.

#ipodcasters #interviews #interviewing

What to Do to

» Share on Social Media @YD siesire aporenia
‘ PODCAST GUEST

Is the Right Fit

» Tag Host P ' T

March 19 at 4:42pm - @

Episode 1975 of Entrepreneurs On FIRE!

[ Growth phase companies using social video to drive millions in sales
with Travis Chambers.
Travis makes scalable social videos and is responsible for 270 million
views, 3 million social shares and $30M in sales for his clients....

° Blogs S”"”"”

.

* Videos

* Memes —=

1975: Growth phase companies using so ideo to drive
Chambers

"

3 U
\k APK4Fun

. . 34 Views
. o Like () comment /> Share ®~
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EASY!
WHAT COULD POSSIBLY
GO WRONG?

The Good, The Bad, & The Ugly
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v'Results = Message x Market x Machine
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Message: Story to tell not just a product to sell
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v'Results = Message x Market x Machine
Message: Story to tell not just a product to sell

Market: | know who | want to talk with and | have something
to help them for which they will pay
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v'Results = Message x Market x Machine
Message: Story to tell not just a product to sell

Market: | know who | want to talk with and | have something to
help them for which they will pay

Machine: Online presence supports me as an expert.
Website that can capture & nurture leads.
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v'Results = Message x Market x Machine

v'Not Respecting The Digital Stage
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v'Results = Message x Market x Machine
v'Not Respecting The Digital Stage

v'Not Enough Lead Time
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v'Results = Message x Market x Machine
v'Not Respecting The Digital Stage
v'Not Enough Lead Time

v'Low Life Time Value (Transaction vs Relationship)

INTERVIEW
VALET

www.interviewvalet.com



v'Results = Message x Market x Machine

v'Not Respecting The Digital Stage

v'Not Enough Lead Time

v'Low Life Time Value (Transaction vs Relationship)

v'Customers Restricted to a Small Geography
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v'Results = Message x Market x Machine

v'Not Respecting The Digital Stage

v'Not Enough Lead Time

v'Low Life Time Value (Transaction vs Relationship)
v'Customers Restricted to a Small Geography

v'Leaving Out Steps . ‘I[AV{H
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UProspecting

U Finding the right shows
U Podcast

U Website (Alexa — Moz)
U Social Media

W Previous Guests

QPitching

U Build Relationship

U Follow on Twitter

U Follow on FB

U Follow on LinkedIn

U Follow on Instagram
UListen to Podcasts

U Leave Rating & Review

EIPitching (continued)

U Make One Sheet

0 Make Book Summary
Q Find Email Address

Q Draft Email

U Send & Follow Up

0 Coordinate Scheduling

UPreparation

0 Send Bio

0 Send Headshot

0 Send Social/Web Links
L Learn Podcast LINGO
QO Listen to interviews

U Brief Host on Objectives
U Reminders

UPerformance

U Professional Equipment
U Checklist

U Learn Best Practices
QIdeal Sound & Lighting
U Interview

QProgression
U Make Welcome Page

U Determine Offers

UPromotion
U Watch for Live Interviews
U Promote on Social Media
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v Prospecting

v Finding the right shows
v Podcast

v Website (Alexa — Moz)
v Social Media

v Previous Guests

v Pitching

v Build Relationship

v Follow on Twitter

v Follow on FB

v Follow on LinkedIn

v Follow on Instagram

v Listen to Podcasts

v Leave Rating & Review

\/Pitching (continued)

v Make One Sheet

v Make Book Summary
v Find Email Address

v' Draft Email

v' Send & Follow Up

v Coordinate Scheduling

v Preparation

v Send Bio

v Send Headshot

v Send Social/Web Links
v’ Learn Podcast LINGO
v Listen to interviews

v' Brief Host on Objectives
v Reminders

v’ Performance

v’ Professional Equipment
v Checklist

v Learn Best Practices

v" Ideal Sound & Lighting

U Interview

v Progression
v Make Welcome Page

v' Determine Offers

v Promotion
v Watch for Live Interviews
v Promote on Social Media
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The UGLY

Tools amplify
the creativity and skill of the user

INTERVIEW
VALET

www.interviewvalet.com



The UGLY

Tools amplify
the creativity and skill of the user

Tools also amplify
the ignorance & stupidity of the user
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The UGLY

Tools amplify
the creativity and skill of the user

Tools also amplify
the ignorance & stupidity of the user

FIRST DO NO HARM
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TO REMAIN
SILENT AND BE
THOUGHT A FOOL
THAN TO

SPEAK OUT

AND REMOVE
ALL DOUBT.”




THANK YOU

PODCAST GUEST Tom Schwab
Tom@InterviewValet.com (269) 217-6690

Go to InterviewValet.com/PME19
* Forslide deck

* Interview Checklist
N - Digital Copy of PODCAST GUEST PROFITS
To schedule a discovery call

www.interviewvalet.com




